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Lockheed Martin Chooses RFID Revolution's RFID Essentials E-learning to
Boost Productivity from RFID
RFID Revolution, a provider of RFID education and consulting services, has announced
that Lockheed Martin is now utilizing its RFID Essentials interactive Web-based course
to educate Lockheed's employees regarding the fundamentals of radio frequency
identification. Lockheed Martin has been using RFID for several years for a variety of
applications, including the tracking of components for the timely repair of customer
equipment, as well as the authentication of parts and subassemblies within its supply
chain (see Lockheed Martin Uses RFID to Help Track Stealth Fighter).
RFID Revolution's RFID Essentials, the company explains, is an interactive RFID elearning tool designed to help professionals understand the technology, how to apply
it and how to measure the return on investment. Users learn to identify the most
promising applications in their enterprise and jumpstart projects. They can complete
the course in about eight hours, at their own pace, from any Internet connection.
Lockheed Martin selected RFID Essentials in November 2012, RFID Revolution reports,
and the training tool is now in use.
"By improving visibility of objects and reducing human error through automation, RFID
technology can positively impact a vast array of operations and products," said Denton
Clark, Lockheed Martin's corporate AIT manager, in a prepared statement. "But
incorporating a new technology into operations can be disruptive. Lockheed turned to
RFID Essentials to get hundreds of employees up to speed, so they feel comfortable.
The more people understand, the more they can envision how to use RFID in our
company and even across the industry. We need to take full advantage of our human
capital in order to achieve our goal of mainstreaming RFID."
The RFID Essentials training can be purchased at RFID Revolution's Web site, as well as
through RFID Journal. Individuals can purchase a 60-day subscription, while
organizations looking to educate groups of people can purchase a one-year license
featuring group rates.

